Tourist Categorisation
Cohen’s Typology
Having knowledge of what types of tourists a destination attracts can be useful in determining
the level of impacts which they might generate as well as being able to cater for their touristic
needs more accurately (Wickens, 2002). Ray, et al., (2018) state that marketing has a critical role
to play in attracting the right types of tourists which are relevant and interested in what the
destination has to offer. For example, a traditional sand, sun and sea holiday may appeal to
leisure travellers who are looking to go away for a short break in a safe environment (Harrison &
Sharpley, 2017). On the other hand, millennials may be drawn to a back-packing trip around Asia,
where they are able to experience the cultural and natural aspects of the destination more
closely. In order to understand the significance of this, Cohen (1979) introduced a typology of
tourists which helps establish the characteristics of different tourists. Figure 1 demonstrates the
four types of tourists commonly found in tourism.

Adapted from: Cohen (1979)
Types of Economic Development in Tourism
Employment
The World Travel and Tourism Council [WTTC] (2018) reported that in 2017, one in every ten jobs
was supported by the tourism industry, contributing to a total of 313 million jobs worldwide. The
importance of employment generation as a result of tourism has been emphasised by Huybers
(2007), especially in developing countries where he states that for a majority of these
destinations such as India, tourism is a sacred form of income and employment for the
population. Therefore, tourism creates opportunities to employ people who otherwise may
struggle to find work (Choy, 1995). Baum (2002) also states that businesses often have a high skill
set requirement and with a limited number of people having access to education in order to gain
and refine new skills required for professional careers, tourism can become an outlet for those
who are unable to find employment elsewhere. In this respect, employment will continue to rise
as tourism grows.
Income
This leads into another economic development that is stimulated as a result of employment
which is income. An inflow of money can be a determining factor in reducing poverty levels and
tourism provides destinations with an opportunity to do this (Vanegas, 2014). The United Nations
World Tourism Organisation [UNWTO] (2018) stipulates that poverty alleviation should be a
priority for all tourism industries and to be included in governmental agendas. Due to how much
success tourism has gained over the years, including its ability to perform and compete with
destinations and tourism business enterprises, it is argued that in order for those who are less

fortunate to benefit, the industry must actively use tourism as a tool to help eliminate this (Hadi,
et al., 2013). On the contrary, some scholars also state that the travel and tourism industry is
characterised by low pay and long working hours which in fact deters people from working
(Weaver, 2009).
Economy
Being able to develop the economy is another significant way which tourism contributes to
economic development (Dwyer, et al., 2010). This is one of the most common and cited forms of
development that arises from touristic activity due to an increased amount of spending (Aguilo,
2017). Also known as gross domestic product (GDP) this has an important role in the wellbeing
of a destination, more so in developing tourist destinations which was discovered in an earlier
study by Eugenio-Martin, et al., (2004), who found that Latin American countries displayed a
positive growth and correlation between the increase of tourists per capita and their economic
gain. However, the authors also stipulated that the positive effects on GDP were more profound
when tourism was occurring in developing countries as opposed to developed countries.
Destination facilities and features
Vietze and Freytag (2005) revealed another correlation between the features of a destination
and higher tourism receipts. They found that the biodiversity of a destination influenced
economic growth in a destination as well. Although this did not have a direct effect, they
concluded that a destination’s natural features such as greenery, sea life and wildlife habitat did
contribute to a higher level of spending, especially from inbound tourism. This demonstrates the
importance of maintaining the attributes of a destination. Protecting the biodiversity of a
destination also ensures that they can be more sustainable in their approach as a way of not only
aiming to keep their country intact, but also the future of their tourism industry (David, 2011).
The triple bottom line (TBL) introduced by Elkington (1998) differs from traditional frameworks
as it was one of the first to incorporate ecological and social dimensions as seen in figure 2. It
also provides useful measures for economic growth such as identifying income, establishment
sizes, revenue by sector, growth in employment and so forth.

Negative Impacts of Tourism and Effects on Economic Development
Leakage
There are a number of factors that can impact the growth of economic development which stems
from tourism. The leakage effect is known as one of the ways in which economic development
can be hindered in destinations as it usually involves the revenue generated from tourism leaking
out into other countries (Anderson, 2013). This can pose a threat to developing countries as the
income generated from tourism might be completely neutralised through the leakage (Lacher &
Nepal, 2010). As a result of this, residents argue to what extent they are being profitable from
tourism. There are a number of ways which leakage can occur in tourism, especially during the

transportation process where tourists use flights to get to their desired destination (Chirenje, et
al., 2013). The fare which they pay ultimately goes to a company that has no relationship with
the destination whatsoever. A study carried out by the United Nations Environment Programme
[UNEP] (2013, cited in, Wood, 2017) found that for every 100 dollars which a tourist spends,
approximately 5 dollars of that reaches the host community. This equates to a huge tourism
leakage of around 95%, suggesting that economic development becomes restricted.
Multinational Corporations
Leakage is also closely intertwined with multinational corporations (MNC’s) as well due to the
tourist consuming a majority of their services from international enterprises (Rylance, 2017). A
general study of economic growth in Nigeria by Brown & Joseph (2018) suggested that oil and
agricultural MNC’s in the country were beneficial for technology transfer, allowing the country
to benefit and expand their expertise in those areas. However, even when it comes to the
consumption of the smallest things in host destinations in developing countries such as food and
drink, tourists often end up purchasing brands which they are familiar with such as Coca-Cola for
instance. Essentially, the profits accumulated from transactions like this are received by the
MNC’s, continuing to limit economic development for the host country (Akama, & Kieti, 2007).
However, this is most often argued from the perspective that MNC’s provide the opportunity for
more employment and income for local residents (Liu & Wall, 2006).
Degradation
Mass tourism has been widely covered by academics and the possible impacts which it generates
for the host country (Akis, 2011). Although mass tourism can be harmful for any destination, it
can have adverse impacts for those countries that rely on their natural features for a steady
stream of income from tourism (Lun, et al., 2011). Host destinations which are developed, often
have the ability to recover any damage caused to their tourist facilities or features as they have
the advantage of investing into restoring and developing certain parts of their destinations for
tourism consumption (Sharpley & Telfer, 2015). Developing countries may not always have the
funds to do this and if tourism is not included in their governments’ agenda for example, then it
becomes an issue that is rarely addressed, and tourism continues to occur without any proper
organisation (Hawkins, 2006).

